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Abstract 
 

Entrepreneurship is critical and serves as a panacea to the unemployment quagmire in our society today. The importance of entrepreneurial 
activities in a developing country like Nigeria cannot be overemphasized. This study, effect of family background on entrepreneurial intention of 
final year students in state university of medical and applied sciences, Igbo-eno Enugu, was aimed to: determine the effect of family income level 
on the entrepreneurial intention students and ascertain the effect of large family size on the entrepreneurial intention of students. The study was a 
survey research design, which employed primary sources of data, using questionnaire instrument to collect data from 170 respondents. Data were 
analyzed using frequency counts, simple percentage (%), mean score (x), and the likert’s five point questionnaires. Chi-square was used to 
analyse the hypotheses, which was tested at 0.05 level of significance. The study revealed that, entrepreneurship stimulates economic growth and 
that family income has effect on entrepreneurial intention of students. The study recommended that Parents should train up their children to 
become self-reliance and students should avail themselves of every opportunity offered them to become independent. 
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INTRODUCTION 

 
The downward trend in the global economy calls for 
immediate attention. This has forced most nations to focus on 
domestic economy so as to foster a sustainable and virile 
domestic economy that will be moderately resistant from the 
economic and financial strangling that may try to occur in the 
future. Presently, Nigeria is heavily dependent on the oil and 
gas economy (Ahiauzu, 2010). Adekunleand David (2014) 
however asserted that efforts are now being made to diversify 
the economy by investing for example in agriculture and also 
encouraging the manufacturing sector. They went further to 
state that entrepreneurship-led development strategies are now 
being emphasised as these have proven successful in several 
Less Developed Countries (LCDs).According to Alawamleh et 
al., (2023) entrepreneurship is considered one of the main 
business branches which have witnessed huge development 
over the last few decades. Entrepreneurship is more than 
simply “starting a business.” It is a process through which 
individuals identify opportunities, allocate resources and create 
value. This creation of value is often through the identification 
of unmet needs or through the identification of opportunities 
for change, Afolabietal, (2017). Entrepreneurship is critical 
and serves as a panacea to ending or bringing to a barest 
minimal the vices experienced in our society today. The 
importance of entrepreneurial activities in a developing country 

like Nigeria cannot be overemphasized. Entrepreneurship is a 
major engine for economic growth and job creation, Isaac, 
(2023). Entrepreneurship learning is the basis for creative and 
innovative ideas to succeed in the twenty-first century 
(Lindner, 2020). Moreover, while entrepreneurship provides 
benefits in terms of social and economic growth, it also offers  
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benefits in terms of individual fulfilment (Cooney, 2012 in 
Alawamleh et al., 2023). The relationship between 
entrepreneurship and positive economic consequences is well 
understood, Vracheva and Stoyneva, (2020). Entrepreneurs all 
have a background, grew and live among people. No man 
exists on its own instead hails from somewhere called 
family.The family as a social unit comprises members who 
constitute the significant others in our environment today, 
(Shittu and Dosunmu, 2014).  Family environment is the first 
social experience of every young adult. The family is the basic 
institution from which the child has begun to recognize 
himself/herself and other people. It is the primary institution in 
which he/she earned his/her first experience. Indeed, family 
environment denotes the entire fundamental system that 
transfers entrepreneurial values. The environment in which a 
person develops can facilitate or inhibit launching a business. 
It seems that the family environment as a factor that influences 
and gears career choices, determines the personality and 
behaviour of the individual and bring besides to financial 
support a rational network that stimulates entrepreneurial 
intention. In the family environment, parents’ attitude towards 
the child’s curiosity and discovery behaviours, play 
preferences, parents’ interest in their own profession and home 
environment may have an impact on the professional 
development of achild. The adoption of entrepreneurial 
behaviour in the child is only possible through parent’s support 
of the child’s discovery and curiosity behaviour, Avdin (2015). 
The family background affects the intention of 
entrepreneurship in addition to the choice of profession as 
well. Children take their parents as role models and exhibit 
attitudes similar to the attitudes demonstrated by their parents. 
It is no doubt that mother and father are the key role models to 
every child. As such, children of parents with family business 
background are more likely to start their own ventures. Several 
variables related to family that influence entrepreneurial intent, 



among other such variables are: gender (Joona, 2017); age 
(Liang et al., 2018; Velilla et al., 2018); marital status 
(Saridakis et al., 2018); parenthood (Boniface 2019; Lim 2019) 
and family income (Molina et al., 2016). According to 
Georgescu and Herman (2020), researchers found that social 
influence via parents is an essential determinant of 
entrepreneurial career decisions. Thus, parental roles within 
the family business, observed from an early age, influence “the 
children’s attitude towards becoming self-employed 
themselves”, thus entrepreneurial intention. Entrepreneurial 
intention (EI), defined as “desires to own or start a business” 
[Georgescuand Herman (2020); Bae et al. (2014). Theoretical 
and empirical studies point out that intentionality is a central 
concept in understanding the reasons for individuals’ careers 
(Georgescu and Herman (2020); Franco et al., (2010). In 
particular, entrepreneurial intention is considered a keyaspect 
that explains the determination to start a business or to become 
self-employed. Matthews & Moser, (1996) in Ranwala, (2016),  
state that “the most salient factor for entry into an 
entrepreneurial career remains the parental role model”.It was 
based on this premise that this study effect of family 
background on entrepreneurial intention of final year students 
in state university of medical and applied sciences, Enugu 
 
Objectives of Study 
 
The general objective of this study was to determine the effect 
of family background and apprenticeship on entrepreneurial 
intention among young adults within southeast, Nigeria. 
 
However the specific objectives were to: 
 
i. Determine the effect of family income level on the 

entrepreneurial intention students. 
ii. Ascertain the effect of large family size on the 

entrepreneurial intention of students. 
 
Concept of Entrepreneurial Intention 
 
The word intention has originated from the field of 
psychology. It refers to the tendency of an individual to 
respond to the object of his or her attitude, which is the early 
psychological manifestation of the choice of future action 
[Ajzen and Fishbein, (1975); Jing, Subadrah and Walton, 
(2022)]. Entrepreneurial intention represents the individual 
and/or of a group of persons’ intentions to create a new 
business/idea. Such an intention is a conscious mental state 
that precedes the action and directs attention toward the goal of 
establishing a new business (Saude, Hermozilha and Borrero, 
2020). According to Cuong (2018) in Tkachev and Kolvereid 
(1999) defines entrepreneurial intention as one’s willingness in 
undertaking entrepreneurial activity, or in other words 
becoming self-employed. Entrepreneurial intention indicates 
the effort that a person makes to carry out entrepreneurial 
behaviour (Molina-Sanchez and Garcia, 2020). Entrepreneurial 
intention may be defined as a position to owning a business or 
becoming self-employed. It is considered as personal 
orientations which might lead to venture creation (Huq, Huque 
and Rana, 2016). Entrepreneurship is increasingly valued 
across the globe andas the wave of entrepreneurship continues 
to sweep the world. Entrepreneurial activity is an important 
driving force for a country’s long-term economic development 
and a transformation form of innovation. It requires a dynamic 
transformation that combines imagination, transformation and 
creativity to provide new ways for corporate profits and 

achieve economic success, while also delivering social value 
and jobs (Kuratko, 2005 in Jing, Subadrah and Walton, 
(2022).According to Halliru, Yusri, Umar and Abdullahi 
(2021) the concept of entrepreneurship is elusive, that is 
difficult to define and taking various meanings as it is viewed 
differently by different scholars with regard to the context it is 
employed for. For example the psychologist (behaviourist) 
sees it as “the need for achievement, perceived locus control, 
and risk-taking propensity”. The economist looks at it as 
bringing together the factors of production (land, labour, 
capital and entrepreneur) and bearing the risk of buying at 
certain price and selling at uncertain price. While the 
sociologist vies it as the ability to recognise and act upon 
market opportunities in order to provide social services. 
Entrepreneurship is the act of creating a business or businesses 
while bearing all the risks with the hope of making profit, 
Nicole (2022). Mehmet, (2017), opined that there are two 
mainstream in conceptualizations of entrepreneur and 
entrepreneurship. The first stream strongly links 
entrepreneurship with the behaviour of risk taking. This occurs 
when a person, group of persons or a business firm assumes 
risk in hope of making profit. The second stream underlines 
innovative behaviour of entrepreneur. Behaviour of risk taking 
and innovation are associate with each other and 
complimentary, a combination of these two streams to 
conceptualize entrepreneurship seems to be appropriate. 
Entrepreneurship involves the ability and mentality to start an 
enterprise either for producing goods or rendering services for 
a profit motive. Entrepreneurship is the act of being an 
entrepreneur. The word ‘entrepreneur’ can be taken to mean an 
individual who undertakes innovations, finance a business in 
an effort to transform innovations into economic goods. The 
result of one effort in entrepreneurship may be the creation of a 
new organisation or revitalising an existing organisation in 
response to a perceived opportunity, (Nwafor and Eguruze, 
2022). 
 
Theoretical Framework- Ajzen’s TheoryTheory of Planned 
Behaviour 
 
This study is anchored on the theory of planned behaviour. The 
theory mainly explains personal attitude, subjective norms and 
perceived behavioural control are the predictor of intentions 
(Jing, Subadrah and Walton, 2022). These three variables- 
personal attitudes, subjective norms, and perceived behaviour 
control are three conceptually independent determinants of 
intention towards entrepreneurship, (Ajzen, 1991). A person’s 
attitude towards behaviour represents evaluation of the 
behaviour and its outcome. Attitude towards entrepreneurship 
refers to the personal desirability in becoming an entrepreneur 
(Kolvereid, 1996). 
 
METHODOLOGY 
 
This study adopted survey research design. This design best 
suits this study because it involves the process of gathering 
data from a target population through questionnaire and 
subjecting such data to statistical analysis for the purpose of 
drawing empirical generalizations. The population of this study 
comprises of all final year students in state university of 
medical and applied sciences, Enugu. Applying census 
sampling, those who were reachable as the time of 
questionnaire distribution were 179 and this represent the 
sample size for this study. Primary data were collected majorly 
through the use of questionnaires which were administered to 
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the respondents. A total of one hundred and seventy nine (179) 
questionnaires were distributed, out of which one hundred and 
seventy five (175) completed and returned; however, five (5) 
out of the returned questionnaires were disqualified because 
they were not duly completed as required. Thus, the number of 
questionnaire used for this purpose of analysis was one 
hundred and seventy (170). Data collected for the study were 
analyzed using frequency counts, simple percentage (%), mean 
score (x), and the likert’s five point questionnaires. Chi-square, 
a non-parametric statistical test was used to analyse the 
hypotheses, which will be tested at 0.05 level of significance. 
The formula for chi-square distribution formula is given as; 
 
X2 =   ∑(Of - Ef) 

Ef 
 
Where: X2= Chi Square 
∑= Summation 
𝑂𝑓 = Observed frequencies 
𝐸𝑓 = Expected frequencies 
 
The decision rule states that, if X2 calculated is greater than X2 
tabulated reject Ho and accept H1 otherwise reject H1 and 
accept Ho. 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 

RESULTS 
 

Table 1. Questionnaire Distribution Analysis 
 

S/N Questionnaire Number Percentage % 

1 Questionnaire Administered 179 100 
2 Questionnaire Returned 175 97.8 
3 Questionnaire Unreturned 4 2.2 
4 Questionnaire Rejected 5 2.8 
5 Questionnaire Used for Analysis 170 95.0 

     Source: Field Survey (2022) 
 

From table 1, the total number of questionnaire administered 
was 179 showing 100%; 175 copies of questionnaire were 
filled and returned representing 97.8%; 4 copies of 
questionnaire representing 2.2% were not returned; 5 copies of 
the questionnaires representing 2.8% were no properly filled, 
thus were rejected. The 170 copies of questionnaires 
representing 95.0% that were correctly filled and returned were 
finally used for analysis. 
 

Demographic Characteristics of the Respondents 
 

Test of Hypothesis One 
 
HO: Family income has no effect on entrepreneurial intention 
of students. 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 

Table 2. Respondents Selection 
 

Gender Frequency Percentage (%) 

Male 
Female 
Total 

73 
97 
170 

42.9 
57.1 
100 

Age (Years) Frequency Percentage (%) 
16-20 
21-25 
26-30 
30& Above 
Total 

39 
63 
41 
27 
170 

22.9 
37.1 
24.1 
15.9 
100 

Marital Status Frequency  Percentage (%) 
Single 
Married 
Total  

143 
27 
170 

84.1 
15.9 
100 

Department Frequency  Percentage (%) 
Clinical Medicine & Dentistry 
Basic Medical Sciences 
Health Sciences 
Pharmacy 
Engineering & Built Environment 
Natural &Applied Sciences 
Total 

8 
31 
38 
15 
35 
43 
170 

4.7 
18.2 
22.4 
8.8 
20.6 
25.3 
100 

       Source: Field Survey, (2023) 
Table 3. Questionnaire Construct 

 

S/N Question Items SA (%) A (%) UD (%) D (%) SD (%) Total Mean Remark 

1 Entrepreneurship classes are well 
tutored in my institution 

48 (28.2) 71 (41.8) 25 (14.7) 21 (12.4) 5 (2.9) 646 3.8 Agree 

2 Entrepreneurship stimulates 
economic growth 

134 (78.8) 36 (21.2) - - - 814 4.8 Strongly 
Agree 

3 I have intention to create a new 
business/idea 

10 (5.9) 25 (14.7) 45 (26.5) 74 (43.5) 16 (9.4) 449 2.6 Undecided 

4 Family income affects 
entrepreneurial intention of students 

- 20 (11.8) 52 (30.9) 67 (39.4) 31 (18.2) 401 2.4 Disagree 

5 Gender is not an obstacle in 
becoming an entrepreneur 

45 (26.5) 74 (43.5) 27 (15.9) 15 (8.8) 9 (5.3) 641 3.8 Agree 

6 Family can change my perception 
of becoming an entrepreneur 

17 (10) 34 (20) 83 (48.8) 26 (15.3) 10 (5.9) 532 3.1 Undecided 

7 Large family size inhibits 
entrepreneurial intention 

- 10 (5.9) 54 (31.8) 76 (44.7) 30 (17.6) 384 2.3 Disagree 
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The above hypothesis will be tested using the data from 
question 4 
 
Expected frequency (Ef)=     N  =   170  =  34 

   n         5 
 
Decision Rule: Reject null hypotheses (H0) if calculated value 
of chi-square (X2) is greater than the critical value of 0.05 level 
of significance and accept the alternate (H1). If otherwise, 
accept H0 and reject H1 

 
At 0.05 level of significance and 4 degree of freedom, X2 
calculated is greater than X2 tabulated. Therefore, the null 
hypothesis was rejected, while accepting the alternative 
hypothesis, thus, family income has effect on entrepreneurial 
intention of students. 
 
Hypothesis Two- HO:  Large family size has no effect 
entrepreneurial intention of students. 
 
Hypothesis two was tested using the data gotten from question 
7 
 
Expected frequency (Ef)=     N  =   170  =  34 

   n         5 
 
Decision Rule: Reject null hypotheses (H0) if calculated value 
of chi-square (X2) is greater than the critical value of 0.05 level 
of significance and accept the alternate (H1). If otherwise, 
accept H0 and reject H1 

 
At 0.05 level of significance and 4 degree of freedom, X2 
calculated is greater than X2 tabulated. Therefore, the null 
hypothesis was rejected, while accepting the alternative 
hypothesis, thus, large family size has effect on entrepreneurial 
intention of students. 
 
Summary of Findings 
 
Based on the results, the following findings were made: 
 
i. Entrepreneurship stimulates economic growth. 
ii. Family income has effect on entrepreneurial intention of 

students. 
iii. Gender is not an obstacle in becoming an entrepreneur. 
iv. Large family size has effect on entrepreneurial intention of 

students. 
 
Recommendation 
 
The following recommendations were made: 
 
i. Parents should train up their children to become self-

reliance and not coarse them into a particular career outside 
their wills. 

ii. NUC, NBTE and other tertiary board should ensure that 
those handling entrepreneurship education courses are 
qualified lecturers. 

iii. Institutions should constantly organize practical and put in 
place functional entrepreneurship projects. 

iv. Government should intensify support for entrepreneurs as 
this will encourage students to become one. 

v. Students should avail themselves of every opportunity 
offered them to become independent during their 
studentship. 

Conclusion 
 
This study was aimed at determining the effect of family 
background on entrepreneurial intention of final year students 
in state university of medical and applied sciences, Igbo-eno 
Enugu. Primary data were collected from sampled final year 
students of the institution. Data collected for the study were 
analyzed using frequency counts, simple percentage (%), mean 
score (x), and the likert’s five point questionnaires. Chi-square, 
a non-parametric statistical test was used to analyse the 
hypotheses, which was tested at 0.05 level of significance. 
From the findings of the study, recommendations were given 
and it is hoped that if implemented, our nation will witness 
economic growth. 
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